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About the Global Partnership
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VALUE STATEMENT
• Convening Power: Bringing together tourism stakeholders in 

the public & private sector, NGOs, UN agencies and donors
• Results-based Project Implementation: monitoring and 

evaluating projects, endorsing the most innovative and 
transformative for seed funding and eventually for donor 
funding

• From Knowledge to Solutions: access to be best available 
knowledge, solutions and training

MISSION
To transform the way tourism is done worldwide, by promoting 
sustainability through clear policies, successful projects and the sharing of 
knowledge and experience. 





Common Language of Sustainability

3 Pillars Design & Execution
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Clear Sustainable Tourism Policy
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Expertise & Knowledge
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Valuing Heritage 
Assets:
 Testimony of History
 Artistic 

Achievement
 National treasures
 Linkages to tourism 



Practical Action – Innovative Projects
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